
From: Ann McInnis < > 

Sent: Monday, August 9, 2021 7:21 AM 

To: Airport Commission 1; Airport Commission 2; Airport Commission 3; 

Airport Commission 4;  

Airport Commission 5; Airport Commission 6; Airport Commission 7; Airport 

Commission 8; Airport  

Commission 9; Airport Commission 10; Airport Commission CW; Kazmierczak, 

Matthew 

Cc: Liccardo, Sam; Jones, Chappie; Cohen, David; Davis, Dev; Carrasco, 

Magdalena; Mahan, Matt;  

Esparza, Maya; Foley, Pam; Peralez, Raul; Jimenez, Sergio; Arenas, Sylvia; 

Petersen, Adam; City Clerk;  

NoSJBillboards@gmail.com 

Subject: I oppose the electronic billboards proposal on airport 

property 

 

  

  

[External Email] 

  

Dear Airport Commissioners and City Council,  

  

I am opposed to the installation of new electronic billboards on airport 

property, and I urge you to vote  

to oppose the project from proceeding any further at the Airport 

Commissioner meeting on August 9th,  

2021.   

  

Trashing the natural environment of San Jose cannot be allowed to happen. 

The razing of 43 healthy  

trees for these new digital billboards is unacceptable. The arguments for 

digital billboards are bogus.  

There’s no significant money in it for the city, nor is it worth 

sacrificing our natural environment,  

architectural integrity and specifically the riparian wildlife along the 

Guadalupe River. Digital billboards  

will not improve the local economy. They certainly will not generate so-

called “urban vibrancy” for  

which there is no data or evidence.   

  

By allowing these first digital billboards in San Jose, the City may be 

opening the floodgates% 

  

  

This message is from outside the City email system. Do not open links or 

attachments from untrusted  

sources. 

  

  



From: AR Bancroft < > 

Sent: Monday, August 9, 2021 1:56 PM 

To: Airport Commission 1; Airport Commission 2; Airport Commission 3; 

Airport Commission 4;  

Airport Commission 5; Airport Commission 6; Airport Commission 7; Airport 

Commission 8; Airport  

Commission 9; Airport Commission 10; Airport Commission CW; Kazmierczak, 

Matthew 

Cc: Liccardo, Sam; Jones, Chappie; Cohen, David; Davis, Dev; Carrasco, 

Magdalena; Mahan, Matt;  

Esparza, Maya; Foley, Pam; Peralez, Raul; Jimenez, Sergio; Arenas, Sylvia; 

Petersen, Adam; City Clerk;  

NoSJBillboards@gmail.com 

Subject: I oppose the electronic billboards proposal on airport 

property 

 

  

  

[External Email] 

  

Dear Airport Commissioners and City Council,  

  

I am opposed to the installation of new electronic billboards on airport 

property, and I urge you to vote  

to oppose the project from proceeding any further at the Airport 

Commissioner meeting on August 9th,  

2021.   

  

Trashing the natural environment of San Jose cannot be allowed to happen. 

The razing of 43 healthy  

trees for these new digital billboards is unacceptable. The arguments for 

digital billboards are bogus.  

There’s no significant money in it for the city, nor is it worth 

sacrificing our natural environment,  

architectural integrity and specifically the riparian wildlife along the 

Guadalupe River. Digital billboards  

will not improve the local economy. They certainly will not generate so-

called “urban vibrancy” for  

which there is no data or evidence.   

  

By allowing these first digital billboards in San Jose, the City may be 

opening the floodgates% 

  

  

This message is from outside the City email system. Do not open links or 

attachments from untrusted  

sources. 

  

  



From: David Byam < > 

Sent: Monday, August 9, 2021 12:08 PM 

To: Airport Commission 1; Airport Commission 2; Airport Commission 3; 

Airport Commission 4;  

Airport Commission 5; Airport Commission 6; Airport Commission 7; Airport 

Commission 8; Airport  

Commission 9; Airport Commission 10; Airport Commission CW; Kazmierczak, 

Matthew 

Cc: Liccardo, Sam; Jones, Chappie; Cohen, David; Davis, Dev; Carrasco, 

Magdalena; Mahan, Matt;  

Esparza, Maya; Foley, Pam; Peralez, Raul; Jimenez, Sergio; Arenas, Sylvia; 

Petersen, Adam; City Clerk;  

NoSJBillboards@gmail.com 

Subject: I oppose the electronic billboards proposal on airport 

property 

 

  

  

[External Email] 

  

Dear Airport Commissioners and City Council,  

  

I am opposed to the installation of new electronic billboards on airport 

property, and I urge you to vote  

to oppose the project from proceeding any further at the Airport 

Commissioner meeting on August 9th,  

2021.   

  

Trashing the natural environment of San Jose cannot be allowed to happen. 

The razing of 43 healthy  

trees for these new digital billboards is unacceptable. The arguments for 

digital billboards are bogus.  

There’s no significant money in it for the city, nor is it worth 

sacrificing our natural environment,  

architectural integrity and specifically the riparian wildlife along the 

Guadalupe River. Digital billboards  

will not improve the local economy. They certainly will not generate so-

called “urban vibrancy” for  

which there is no data or evidence.   

  

By allowing these first digital billboards in San Jose, the City may be 

opening the floodgates%  

 

David Byam 

District 8 

  

  

This message is from outside the City email system. Do not open links or 

attachments from untrusted  

sources. 

  

  



From: Elizabeth Garcia < > 

Sent: Saturday, August 7, 2021 9:52 PM 

To: Airport Commission 1; Airport Commission 2; Airport Commission 3; 

Airport Commission 4;  

Airport Commission 5; Airport Commission 6; Airport Commission 7; Airport 

Commission 8; Airport  

Commission 9; Airport Commission 10; Airport Commission CW; Kazmierczak, 

Matthew 

Cc: Liccardo, Sam; Jones, Chappie; Cohen, David; Davis, Dev; Carrasco, 

Magdalena; Mahan, Matt;  

Esparza, Maya; Foley, Pam; Peralez, Raul; Jimenez, Sergio; Arenas, Sylvia; 

Petersen, Adam; City Clerk;  

NoSJBillboards@gmail.com 

Subject: I oppose the electronic billboards proposal on airport 

property 

 

 

[External Email] 

 

 

 

Dear Airport Commissioners and City Council, 

 

I am opposed to the installation of new electronic billboards on airport 

property, and I urge you to vote  

to oppose the project from proceeding any further at the Airport 

Commissioner meeting on August 9th,  

2021. 

 

Trashing the natural environment of San Jose cannot be allowed to happen. 

The razing of 43 healthy  

trees for these new digital billboards is unacceptable. The arguments for 

digital billboards are bogus.  

There’s no significant money in it for the city, nor is it worth 

sacrificing our natural environment,  

architectural integrity and specifically the riparian wildlife along the 

Guadalupe River. Digital billboards  

will not improve the local economy. They certainly will not generate so-

called “urban vibrancy” for  

which there is no data or evidence. 

 

By allowing these first digital billboards in San Jose, the City may be 

opening the floodgates% 

 

 

Sent from my iPhone 

 

 

This message is from outside the City email system. Do not open links or 

attachments from untrusted  

sources. 

 

 

  



From: Jamie Tung < > 

Sent: Saturday, August 7, 2021 1:00 PM 

To: Airport Commission 1; Airport Commission 2; Airport Commission 3; 

Airport Commission 4;  

Airport Commission 5; Airport Commission 6; Airport Commission 7; Airport 

Commission 8; Airport  

Commission 9; Airport Commission 10; Airport Commission CW; Kazmierczak, 

Matthew 

Cc: Liccardo, Sam; Jones, Chappie; Cohen, David; Davis, Dev; Carrasco, 

Magdalena; Mahan, Matt;  

Esparza, Maya; Foley, Pam; Peralez, Raul; Jimenez, Sergio; Arenas, Sylvia; 

Petersen, Adam; City Clerk;  

NoSJBillboards@gmail.com 

Subject: I oppose the electronic billboards proposal on airport 

property 

 

[External Email] 

 

 

 

Dear Airport Commissioners and City Council,<BR><BR>I am opposed to the 

installation of new  

electronic billboards on airport property, and I urge you to vote to 

oppose the project from proceeding  

any further at the Airport Commissioner meeting on August 9th, 2021. 

<BR><BR>Trashing the natural  

environment of San Jose cannot be allowed to happen. The razing of 43 

healthy trees for these new  

digital billboards is unacceptable. The arguments for digital billboards 

are bogus. There’s no significant  

money in it for the city, nor is it worth sacrificing our natural 

environment, architectural integrity and  

specifically the riparian wildlife along the Guadalupe River. Digital 

billboards will not improve the local  

economy. They certainly will not generate so-called “urban vibrancy” for 

which there is no data or  

evidence. <BR><BR>By allowing these first digital billboards in San Jose, 

the City may be opening the  

floodgates% 

 

 

 

Jamie Tung 

 

Sent from my iPhone 

 

 

This message is from outside the City email system. Do not open links or 

attachments from untrusted  

sources. 

 

 

  



From: Laura Comoletti < > 

Sent: Friday, August 6, 2021 6:54 PM 

To: Airport Commission 1; Airport Commission 2; Airport Commission 3; 

Airport Commission 4;  

Airport Commission 5; Airport Commission 6; Airport Commission 7; Airport 

Commission 8; Airport  

Commission 9; Airport Commission 10; Airport Commission CW; Kazmierczak, 

Matthew 

Cc: Liccardo, Sam; Jones, Chappie; Cohen, David; Davis, Dev; Carrasco, 

Magdalena; Mahan, Matt;  

Esparza, Maya; Foley, Pam; Peralez, Raul; Jimenez, Sergio; Arenas, Sylvia; 

Petersen, Adam; City Clerk;  

NoSJBillboards@gmail.com 

Subject: Please NO electronic billboards near SJC!!! 

 

 

  

  

[External Email] 

  

Dear Airport Commissioners and City Council,  

  

I am opposed to the installation of new electronic billboards on airport 

property, and I urge you to vote  

to oppose the project from proceeding any further at the Airport 

Commissioner meeting on August 9th,  

2021.   

  

Trashing the natural environment of San Jose cannot be allowed to happen. 

The razing of 43 healthy  

trees for these new digital billboards is unacceptable. The arguments for 

digital billboards are bogus.  

There’s no significant money in it for the city, nor is it worth 

sacrificing our natural environment,  

architectural integrity and specifically the riparian wildlife along the 

Guadalupe River. Digital billboards  

will not improve the local economy. They certainly will not generate so-

called “urban vibrancy” for  

which there is no data or evidence.   

  

Kind regards,  

Laura Comoletti 

95126 

  

  

This message is from outside the City email system. Do not open links or 

attachments from untrusted  

sources. 

  

  



From: Miss Laura < > 

Sent: Sunday, August 8, 2021 8:09 AM 

To: Airport Commission 1; Airport Commission 2; Airport Commission 3; 

Airport Commission 4;  

Airport Commission 5; Airport Commission 6; Airport Commission 7; Airport 

Commission 8; Airport  

Commission 9; Airport Commission 10; Airport Commission CW; Kazmierczak, 

Matthew 

Cc: Liccardo, Sam; Jones, Chappie; Cohen, David; Davis, Dev; Carrasco, 

Magdalena; Mahan, Matt;  

Esparza, Maya; Foley, Pam; Peralez, Raul; Jimenez, Sergio; Arenas, Sylvia; 

Petersen, Adam; City Clerk;  

NoSJBillboards@gmail.com 

Subject: I oppose the electronic billboards proposal on airport 

property 

  

  

[External Email] 

  

Dear Airport Commissioners and City Council, I am opposed to the 

installation of new electronic  

billboards on airport property, and I urge you to vote to oppose the 

project from proceeding any further at  

the Airport Commissioner meeting on August 9th, 2021. Trashing the natural 

environment of San Jose  

cannot be allowed to happen. The razing of 43 healthy trees for these new 

digital billboards is  

unacceptable. The arguments for digital billboards are bogus. There’s no 

significant money in it for the  

city, nor is it worth sacrificing our natural environment, architectural 

integrity and specifically the riparian  

wildlife along the Guadalupe River. Digital billboards will not improve 

the local economy. They certainly  

will not generate so-called “urban vibrancy” for which there is no data or 

evidence. By allowing these first  

digital billboards in San Jose, the City may be opening the floodgates% 

  

  

This message is from outside the City email system. Do not open links or 

attachments from untrusted  

sources. 

  

  



From: Lynn Dobson < > 

Sent: Sunday, August 8, 2021 4:43 PM 

To: Airport Commission 1; Airport Commission 2; Airport Commission 3; 

Airport Commission 4; Airport Commission 5; Airport Commission 6; Airport 

Commission 7; Airport Commission 8; Airport Commission 9; Airport 

Commission 10; Airport Commission CW; Kazmierczak, Matthew 

Cc: Liccardo, Sam; Jones, Chappie; Cohen, David; Davis, Dev; Carrasco, 

Magdalena; Mahan, Matt;  

Esparza, Maya; Foley, Pam; Peralez, Raul; Jimenez, Sergio; Arenas, Sylvia; 

Petersen, Adam; City Clerk;  

NoSJBillboards@gmail.com 

Subject: Opposition to electronic billboards proposal on airport 

property 

  

[External Email] 

  

Dear Airport Commissioners and City Council,  

  

I am opposed to the installation of new electronic billboards on airport 

property, and I urge you to vote  

to oppose the project from proceeding any further at the Airport 

Commissioner meeting on August 9th,  

2021.   

  

The natural environment of San Jose would be adversely affected by these 

digital billboards, and  

removing 43 healthy trees serves no supportable purpose. The  natural 

environment, architectural  

integrity and, specifically, the riparian wildlife along the Guadalupe 

River should not be sacrificed for  

these large, exceedingly bright digital billboards.  Further, any argument 

they will improve the local  

economy, contribute meaningfully to the City’s funding or result in “urban 

vibrancy” appears wholly  

unsupported. 

   

Thirty-six years ago, the City Council enacted a ban on new billboards. 

The ban was established based on  

the belief that beautification was the best way to encourage economic 

development.  Allowing these  

first digital billboards in San Jose is not in keeping with the ban or the 

intent behind it’s enactment. 

 

Sincerely, 

 

Lynn Dobson 

San Jose 

  

  

This message is from outside the City email system. Do not open links or 

attachments from untrusted  

sources. 

  

  



From: maren sederquist 

Sent: Friday, August 6, 2021 6:07 PM 

To: Airport Commission 1; Airport Commission 2; Airport Commission 3; 

Airport Commission 4;  

Airport Commission 5; Airport Commission 6; Airport Commission 7; Airport 

Commission 8; Airport  

Commission 9; Airport Commission 10; Airport Commission CW; Kazmierczak, 

Matthew 

Cc: Liccardo, Sam; Jones, Chappie; Cohen, David; Davis, Dev; Carrasco, 

Magdalena; Mahan, Matt;  

Esparza, Maya; Foley, Pam; Peralez, Raul; Jimenez, Sergio; Arenas, Sylvia; 

Petersen, Adam; City Clerk;  

NoSJBillboards@gmail.com 

Subject: I oppose the electronic billboards proposal on airport 

property 

 

 

[External Email] 

 

Dear Airport Commissioners and City Council, 

 

I am opposed to the installation of new electronic billboards on airport 

property, and I urge you to vote  

to oppose the project from proceeding any further at the Airport 

Commissioner meeting on August 9th,  

2021. 

 

Trashing the natural environment of San Jose cannot be allowed to happen. 

The razing of 43 healthy  

trees for these new digital billboards is unacceptable. The arguments for 

digital billboards are bogus.  

There’s no significant money in it for the city, nor is it worth 

sacrificing our natural environment,  

architectural integrity and specifically the riparian wildlife along the 

Guadalupe River. Digital billboards  

will not improve the local economy. They certainly will not generate so-

called “urban vibrancy” for  

which there is no data or evidence. 

 

By allowing these first digital billboards in San Jose, the City may be 

opening the floodgates. 

 

Thanks for reading, 

Maren Sederquist 

 

 

This message is from outside the City email system. Do not open links or 

attachments from untrusted  

sources. 

 

 

  



From: Nina Heldt < > 

Sent: Monday, August 9, 2021 12:22 PM 

To: Airport Commission 1; Airport Commission 2; Airport Commission 3; 

Airport Commission 4;  

Airport Commission 5; Airport Commission 6; Airport Commission 7; Airport 

Commission 8; Airport  

Commission 9; Airport Commission 10; Airport Commission CW; Kazmierczak, 

Matthew 

Cc: Liccardo, Sam; Jones, Chappie; Cohen, David; Davis, Dev; Carrasco, 

Magdalena; Mahan, Matt;  

Esparza, Maya; Foley, Pam; Peralez, Raul; Jimenez, Sergio; Arenas, Sylvia; 

Petersen, Adam; City Clerk;  

NoSJBillboards@gmail.com 

Subject: I oppose the electronic billboards proposal on airport 

property 

 

[External Email] 

 

 

Dear Airport Commissioners and City Council, 

 

I am opposed to the installation of new electronic billboards on airport 

property, and I urge you to vote  

to oppose the project from proceeding any further at the Airport 

Commissioner meeting on August 9th,  

2021. 

 

Trashing the natural environment of San Jose cannot be allowed to happen. 

The razing of 43 healthy  

trees for these new digital billboards is unacceptable. The arguments for 

digital billboards are bogus.  

There’s no significant money in it for the city, nor is it worth 

sacrificing our natural environment,  

architectural integrity and specifically the riparian wildlife along the 

Guadalupe River. Digital billboards  

will not improve the local economy. They certainly will not generate so-

called “urban vibrancy” for  

which there is no data or evidence. 

 

By allowing these first digital billboards in San Jose, the City may be 

opening the floodgates% 

 

 

This message is from outside the City email system. Do not open links or 

attachments from untrusted  

sources. 

 

 

  



From: Pamela Alford < > 

Sent: Saturday, August 7, 2021 3:18 PM 

To: Airport Commission 1; Airport Commission 2; Airport Commission 3; 

Airport Commission 4;  

Airport Commission 5; Airport Commission 6; Airport Commission 7; Airport 

Commission 8; Airport  

Commission 9; Airport Commission 10; Airport Commission CW; Kazmierczak, 

Matthew 

Cc: Liccardo, Sam; Jones, Chappie; Cohen, David; Davis, Dev; Carrasco, 

Magdalena; Mahan, Matt;  

Esparza, Maya; Foley, Pam; Peralez, Raul; Jimenez, Sergio; Arenas, Sylvia; 

Petersen, Adam; City Clerk;  

NoSJBillboards@gmail.com 

Subject: I Oppose Electronic Billboards on SJC Airport Property 

  

  

[External Email] 

 

Ladies and Gentlemen: 

 

I am opposed to the installation of new electronic billboards on the SJC 

airport property along  

the 101 Freeway.  I urge you to vote in opposition to the project 

proceeding any further at the  

Airport Commissioner meeting on August 9th, 2021.  

  

Do not remove the natural environment of San Jose, as has happened 

elsewhere in this state.  

The removal of 43 healthy trees for these new digital billboards is 

unacceptable in our present  

climate change environment. The arguments for digital billboards are 

indeed spurious. There is  

neither significant money in it for San Jose nor is it worth sacrificing 

our natural environment,  

architectural integrity and specifically the riparian wildlife along the 

Guadalupe River. Digital  

billboards will not improve the local economy. They certainly will not 

generate so-called “urban  

vibrancy” for which there is no data or evidence.  

  

By allowing these first digital billboards in San Jose, YOU, as our City 

representatives, will be  

opening the floodgates for dozens of additional billboards and litigation, 

similar to that in Los  

Angeles.  

  

Thirty-six years ago, the City Council enacted a ban on new billboards. 

The ban was  

established based on the belief that beautification was the best way to 

encourage economic  

development, a concept the city’s current leaders hope to reverse. Please 

keep in mind that you  

represent the public rather than the commercial industries in San Jose and 

Santa Clara County. 



 

I hope that you vote NO. 

 

Thank you for your time, 

Pamela Alford 

Homeowner & Resident of Rosemary Gardens 

 

  

  

This message is from outside the City email system. Do not open links or 

attachments from untrusted  

sources. 

 

  



From: RAE ANN STAHL < > 

Sent: Saturday, August 7, 2021 2:39 PM 

To: Airport Commission 1; Airport Commission 2; Airport Commission 3; 

Airport Commission 4;  

Airport Commission 5; Airport Commission 6; Airport Commission 7; Airport 

Commission 8; Airport  

Commission 9; Airport Commission 10; Airport Commission CW; Kazmierczak, 

Matthew 

Cc: The Office of Mayor Sam Liccardo; Peralez, Raul 

Subject: I oppose the electronic billboards proposal on airport 

property 

 

  

[External Email] 

  

Dear Airport Commissioners and City Council,  

 

I am opposed to the installation of new electronic billboards on airport 

property, and I urge you to vote  

to oppose the project from proceeding any further at the Airport 

Commissioner meeting on August 9th,  

2021. The citizens of San Jose have made it clear over the years that we 

do not want billboards of any  

kind in the city. 

  

  

Thank you. 

 

Rae Ann Stahl 

Downtown San Jose Resident since 1987 

 

 

  

  

This message is from outside the City email system. Do not open links or 

attachments from untrusted  

sources. 

  

  



From: Richard Patterson < > 

Sent: Monday, August 9, 2021 2:32 PM 

To: Airport Commission 1; Airport Commission 2; Airport Commission 3; 

Airport Commission 4;  

Airport Commission 5; Airport Commission 6; Airport Commission 7; Airport 

Commission 8; Airport  

Commission 9; Airport Commission 10; Airport Commission CW; Kazmierczak, 

Matthew 

Cc: Liccardo, Sam; Jones, Chappie; Cohen, David; Davis, Dev; Carrasco, 

Magdalena; Mahan, Matt;  

Esparza, Maya; Foley, Pam; Peralez, Raul; Jimenez, Sergio; Arenas, Sylvia; 

Petersen, Adam; City Clerk;  

NoSJBillboards@gmail.com 

Subject: I oppose the electronic billboards proposal on airport 

property 

 

 

  

  

[External Email] 

  

Dear Airport Commissioners and City Council,  

  

I am opposed to the installation of new electronic billboards on airport 

property, and I urge you to vote  

to oppose the project from proceeding any further at the Airport 

Commissioner meeting on August 9th,  

2021.   

  

Trashing the natural environment of San Jose cannot be allowed to happen. 

The razing of 43 healthy  

trees for these new digital billboards is unacceptable. The arguments for 

digital billboards are bogus.  

There’s no significant money in it for the city, nor is it worth 

sacrificing our natural environment,  

architectural integrity and specifically the riparian wildlife along the 

Guadalupe River. Digital billboards  

will not improve the local economy. They certainly will not generate so-

called “urban vibrancy” for  

which there is no data or evidence.   

  

By allowing these first digital billboards in San Jose, the City may be 

opening the floodgates% 

  

  

This message is from outside the City email system. Do not open links or 

attachments from untrusted  

sources. 

  

  



From: Ruth Van Sciver < > 

Sent: Monday, August 9, 2021 7:46 AM 

To: Airport Commission 1; Airport Commission 10; Airport Commission 2; 

Airport Commission 3;  

Airport Commission 4; Airport Commission 5; Airport Commission 6; Airport 

Commission 7; Airport  

Commission 8; Airport Commission 9; Airport Commission CW; Kazmierczak, 

Matthew 

Cc: Petersen, Adam; Jones, Chappie; City Clerk; Cohen, David; Davis, 

Dev; Carrasco, Magdalena;  

Mahan, Matt; Esparza, Maya; NoSJBillboards@gmail.com; Foley, Pam; Peralez, 

Raul; Liccardo, Sam;  

Jimenez, Sergio; Arenas, Sylvia 

Subject: I oppose the electronic billboards proposal on airport 

property 

 

 

  

[External Email] 

  

Dear Airport Commissioners and City Council,  

 

 I am opposed to the installation of new electronic billboards on airport 

property, and I urge you to vote  

to oppose the project from proceeding any further at the Airport 

Commissioner meeting on August 9th,  

2021. Trashing the natural environment of San Jose cannot be allowed to 

happen. The razing of 43  

healthy trees for these new digital billboards is unacceptable. The 

arguments for digital billboards are  

bogus. There’s no significant money in it for the city, nor is it worth 

sacrificing our natural environment,  

architectural integrity and specifically the riparian wildlife along the 

Guadalupe River. Digital billboards  

will not improve the local economy. They certainly will not generate so-

called “urban vibrancy” for  

which there is no data or evidence. By allowing these first digital 

billboards in San Jose, the City may be  

opening the floodgates.  

 

Thank you for your consideration 

Ruth Van Sciver 

--  

Regards,  

  

Ruth Van Sciver 

  

  

This message is from outside the City email system. Do not open links or 

attachments from untrusted  

sources. 

  

  



From: Ruth Van Sciver < > 

Sent: Monday, August 9, 2021 7:52 AM 

To: Airport Commission 1; Airport Commission 10; Airport Commission 2; 

Airport Commission 3; Airport Commission 4; Airport Commission 5; Airport 

Commission 6; Airport Commission 7; Airport Commission 8; Airport 

Commission 9; Airport Commission CW; Kazmierczak, Matthew 

Cc: Petersen, Adam; Jones, Chappie; City Clerk; Cohen, David; Davis, 

Dev; Carrasco, Magdalena; Mahan, Matt; Esparza, Maya; 

NoSJBillboards@gmail.com; Foley, Pam; Peralez, Raul; Liccardo, Sam;  

Jimenez, Sergio; Arenas, Sylvia 

Subject: NO on the electronic billboards proposal on airport property 

 

[External Email] 

  

To whom it may concern, 

Thirty-six years ago, the City Council enacted a ban on new billboards. 

The ban was established based on the belief that beautification was the 

best way to encourage economic development, a concept the city’s current 

leaders have been hell-bent to reverse.  

  

I am opposed to the installation of new electronic billboards on airport 

property, and I urge you to vote to oppose the project from proceeding any 

further at the Airport Commissioner meeting on August 9th, 2021. Trashing 

the natural environment of San Jose cannot be allowed to happen. The 

razing of 43 healthy trees for these new digital billboards is 

unacceptable. The arguments for digital billboards are  

bogus. 

  

 

There’s no significant money in it for the city, nor is it worth 

sacrificing our natural environment, architectural integrity and 

specifically the riparian wildlife along the Guadalupe River.  

  

 

Digital billboards will not improve the local economy. They certainly will 

not generate so-called “urban vibrancy” for which there is no data or 

evidence.  

  

 

Do your job!!! Do you really want this in your backyard? 

  

 

Ruth Van Sciver 

--  

Regards,  

  

Ruth Van Sciver 

  

  

This message is from outside the City email system. Do not open links or 

attachments from untrusted  

sources. 

  

  



From: City Clerk 

Sent: Monday, August 9, 2021 10:19 AM 

To: Kazmierczak, Matthew 

Subject: Fw: I am STRONGLY opposed to the electronic billboards 

proposal on airport property 

 

 

From: Susan Sundberg < >  

Sent: Sunday, August 8, 2021 4:38 PM  

To: Liccardo, Sam <sam.liccardo@sanjoseca.gov>; City Clerk 

<city.clerk@sanjoseca.gov>; Jones, Chappie  

<Chappie.Jones@sanjoseca.gov>; Cohen, David <David.Cohen@sanjoseca.gov>; 

Davis, Dev  

<dev.davis@sanjoseca.gov>; Carrasco, Magdalena 

<Magdalena.Carrasco@sanjoseca.gov>; District 10  

<District10@sanjoseca.gov>; Esparza, Maya <Maya.Esparza@sanjoseca.gov>; 

Foley, Pam  

<Pam.Foley@sanjoseca.gov>; Peralez, Raul <Raul.Peralez@sanjoseca.gov>; 

Jimenez, Sergio  

<sergio.jimenez@sanjoseca.gov>; Arenas, Sylvia 

<sylvia.arenas@sanjoseca.gov>;  

Adam.Peterson@sanjoseca.gov <Adam.Peterson@sanjoseca.gov>  

Subject: I am STRONGLY opposed to the electronic billboards proposal on 

airport property  

  

 

  

  

[External Email] 

  

Dear City Council, 

 

I am strongly opposed to the installation of new electronic billboards on 

airport property and I urge you  

to vote to oppose the project from proceeding any further at the meeting 

on 8/9/21. 

 

You work for the people and you need to listen to the people. 

Sent from Yahoo Mail on Android 

  

  

This message is from outside the City email system. Do not open links or 

attachments from untrusted  

sources. 

  

  



From: Vikki Jump < > 

Sent: Saturday, August 7, 2021 10:20 PM 

To: Airport Commission 1; Airport Commission 2; Airport Commission 3; 

Airport Commission 4;  

Airport Commission 5; Airport Commission 6; Airport Commission 7; Airport 

Commission 8; Airport  

Commission 9; Airport Commission 10; Airport Commission CW; Kazmierczak, 

Matthew 

Cc: Liccardo, Sam; Jones, Chappie; Cohen, David; Davis, Dev; Carrasco, 

Magdalena; Mahan, Matt;  

Esparza, Maya; Foley, Pam; Peralez, Raul; Jimenez, Sergio; Arenas, Sylvia; 

Petersen, Adam; City Clerk;  

NoSJBillboards@gmail.com 

Subject: I oppose the electronic billboards proposal on airport 

property 

 

 

[External Email] 

 

Dear Airport Commissioners and City Council, 

 

I am opposed to the installation of new electronic billboards on airport 

property, and I urge you to vote  

to oppose the project from proceeding any further at the Airport 

Commissioner meeting on August 9th,  

2021. 

 

Trashing the natural environment of San Jose cannot be allowed to happen. 

The razing of 43 healthy  

trees for these new digital billboards is unacceptable. The arguments for 

digital billboards are bogus.  

There’s no significant money in it for the city, nor is it worth 

sacrificing our natural environment,  

architectural integrity and specifically the riparian wildlife along the 

Guadalupe River. Digital billboards  

will not improve the local economy. They certainly will not generate so-

called “urban vibrancy” for  

which there is no data or evidence. 

 

By allowing these first digital billboards in San Jose, the City may be 

opening the floodgates% 

 

 

This message is from outside the City email system. Do not open links or 

attachments from untrusted  

sources. 

 

 

  



From: Wanda < > 

Sent: Monday, August 9, 2021 3:01 PM 

To: Airport Commission 1; Airport Commission 2; Airport Commission 3; 

Airport Commission 4;  

Airport Commission 5; Airport Commission 6; Airport Commission 7; Airport 

Commission 8; Airport  

Commission 9; Airport Commission 10; Airport Commission CW; Kazmierczak, 

Matthew 

Cc: Liccardo, Sam; Jones, Chappie; Cohen, David; Davis, Dev; Carrasco, 

Magdalena; Mahan, Matt;  

Esparza, Maya; Foley, Pam; Peralez, Raul; Jimenez, Sergio; Arenas, Sylvia; 

Petersen, Adam; City Clerk;  

NoSJBillboards@gmail.com 

Subject: I oppose the electronic billboards proposal on airport 

property 

 

 

[External Email] 

 

 

 

Dear Airport Commissioners and City Council,<BR><BR>I am opposed to the 

installation of new  

electronic billboards on airport property, and I urge you to vote to 

oppose the project from proceeding  

any further at the Airport Commissioner meeting on August 9th, 2021. 

<BR><BR>Trashing the natural  

environment of San Jose cannot be allowed to happen. The razing of 43 

healthy trees for these new  

digital billboards is unacceptable. The arguments for digital billboards 

are bogus. There’s no significant  

money in it for the city, nor is it worth sacrificing our natural 

environment, architectural integrity and  

specifically the riparian wildlife along the Guadalupe River. Digital 

billboards will not improve the local  

economy. They certainly will not generate so-called “urban vibrancy” for 

which there is no data or  

evidence. <BR><BR>By allowing these first digital billboards in San Jose, 

the City may be opening the  

floodgates% 

 

 

Sent from my iPhone 

 

 

This message is from outside the City email system. Do not open links or 

attachments from untrusted  

sources. 
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To:   San Jose Airport Commission 

From:   No Digital Billboards in San Jose 

Subject:  Digital Billboards at the San Jose International Airport 

 

Dear Commissioners,    
 
On July 26, 2021, we received a notice from the City of San Jose’s Planning Dept that there are plans to 
install two large (1000 sq ft) electronic billboards on city-owned airport property along the 101 
freeway. Details can be found on their website here.  
 
Additionally, a recent article published in the Mercury News on this issue (link) had indicated that the 
Airport Director, John Aitken “gave the idea his initial blessing in February 2020 - more than 17 months 
ago.” 1 
 
We believe there are irregularities in the process being followed here, including the presumption of 
awarding the contract to Clear Channel without proper bidding, lack of transparency on the process, 
and ignoring overwhelming public opposition to the project. Given that you have an agenda item 
covering this topic next week we’d like to convey a message to you: 
 
We urge you to vote to pause the process of installing electronic billboards on airport property at 
your August 9th meeting, and to recommend to City Council to not pursue this endeavor any further. 
 
Some background on who we are - No Digital Billboards in San Jose is the leading grassroots 
organization in opposition to off-premise digital billboards in San Jose. We and our coalition partners 
believe digital billboards will destroy the historic character, architectural integrity and natural 
environment of San Jose. Digital billboards will negate our city’s distinctive sense of place turning it 
into anywhere U.S.A. 
 
For the record, off-premise digital billboards advertise products and services not available at that 
location, and are not to be confused with signs (digital or not) identifying retailers offices or venues. 
 
As fate would have it, the Airport Commission is now at the front lines of the City’s quest to permit the 
first new billboards in San Jose in 36 years.2 We are at this point despite the public’s increasing 
dissatisfaction with elected and appointed officials who flout the will of most residents and visitors 
with apparent impunity.  
 
We wish to make some arguments soliciting your cooperation in halting and taking the time to 
properly and thoroughly evaluate this implementation process. We believe it is your responsibility to 
evaluate not only the revenue generated by digital billboards but the cost of doing so. In carrying out 
such consideration you should take the broader view, of not what is immediately good for special 
interests in the short run, but what is ultimately good for the community’s interest in the long run.  
 

https://www.sanjoseca.gov/your-government/departments-offices/planning-building-code-enforcement/planning-division/environmental-planning/environmental-review/active-eirs/us-101-airport-electronic-signs/-fsiteid-1
https://drive.google.com/file/d/1mwAG9WFIGUNbaTmTfh7raPDPIzC5CjIj/view?usp=sharing
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How did we get to this point? Here is a brief timeline of key dates/decisions, along with perceived 
discrepancies in process, apparent lack of transparency, and question of intent. 
 
On Sept, 2018, City Council approves amending the Sign Ordinance and Phase 1 sites without an 
Environmental Impact Report or EIR (instead, a Negative Declaration is issued), which includes 
prospective Airport sites; also requests for a draft EIR for Phase2 sites.3 
 
The issues here:  

1. Little to no effort was made in raising public awareness before this decision. 
2. The reasons touted for pursuing electronic billboards included false and unsubstantiated 

notions that would promote “urban vibrancy” and to “reduce blight.”4 
3. The City determined the scope of 22 billboards for Phase 1 weren’t enough to warrant an EIR; 

however 75 billboards for Phase 2 did.5  
4. Splitting this effort into phases is a potential violation of the California Environmental Quality 

Act (CEQA).6 
5. As many as 100 or more digital billboards will visually and viscerally overwhelm San Jose. Can 

you even imagine the impact of that? 
 
On July 19, 2019, a memo from Kim Walesh, then Deputy Director of Economic Development, lists the 
city-own sites, including the 2 airport sites in question, “that have been environmentally cleared for 
additional commercial signage but will not be included in either Request for Proposal in this process.”7 
 
The issue here:  

1. This implies that city-owned sites not included in RFPs initiated from OED would warrant 
separate RFPs for fair and competitive bidding. However, this appears not to be the case for the 
2 sites in question at the Airport. See next point. 

2. In a recent news article, an Airport spokesperson stated “the city has maintained a contract 
with Clear Channel for advertising signs within terminals and on bus stops at the airport since 
2007. This latest proposal to add billboards on airport property would be included in that 
contract, which is why the city did not go through the typical bidding process for the project, 
according to Machado.”8 

 
On Feb, 2020 Airport Director John Aitken reportedly “gave [electronic billboards] his initial blessing” 
per Airport spokesperson in the same news article.  
 
On April, 2020 the 300 page Airport Master Plan EIR is approved, without any mention of electronic 
billboards (and is stated as such on the Planning Dept’s website here) 
 
The issue here: 

1. Several Airport sites were already known and identified for electronic billboards as far back as 
July 19, 2019 from the City memo cited above. 

2. The Airport Director had given the green light for electronic billboards prior to the final 
approval of the Airport Master Plan EIR.9 

https://drive.google.com/file/d/1g0j3gW1d5RpEPUUJSSh4GZMAxkUmmNPu/view?usp=sharing
https://drive.google.com/file/d/1tNhVFrkKpCDtz4j6huibJJw5tblSCdTJ/view?usp=sharing
https://www.mercurynews.com/2021/07/29/new-digital-billboards-are-coming-to-san-jose-freeways-whether-residents-like-it-or-not/
https://www.mercurynews.com/2021/07/29/new-digital-billboards-are-coming-to-san-jose-freeways-whether-residents-like-it-or-not/
https://www.sanjoseca.gov/your-government/departments-offices/planning-building-code-enforcement/planning-division/environmental-planning/environmental-review/active-eirs/us-101-airport-electronic-signs
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3. There appears to be an intentional omission of electronic billboards from the Airport Master 
Plan EIR based on the above points. 

 
On July, 2020, focus groups and public meetings conducted by the Planning Dept. for public input on 
Phase2 EIR finds almost unanimous opposition to electronic billboards.10 
 
On Feb, 2021, a public survey conducted by Planning Dept. finds overwhelming opposition to freeway 
facing Digital Billboards (93% of over 2,200 respondents, link here). The response was so overwhelming 
that one planner indicated it far exceeded public concern over the location of cannabis retailers. 
 
On Feb 25, 2021, due to an outpouring of public opposition to billboards and in light of other pressing 
matters due to the pandemic, the City Council changes course and deprioritizes/halts billboard-related 
work for Phase2, but allows Phase1 work to continue (link here). 
 
On July 26, 2021 a 184 page “Initial Study/Addendum” is released by the Planning Dept. for the 2 
electronic billboards to be installed on airport property, which would “would tier from the Airport 
Master Plan Update EIR” (link here) 
 
The issues here:  

1. There was no prior notice when the 184 page Initial Study was started, presumably in 2020. The 
first public notice was issued on July 26, 2021, kicking off a 30-day comment period during a 
time when the public is still in vacation mode.11  

2. The Planning Dept does not specify where comments should be directed. The issuer, Adam 
Peterson, has an out-of-office email auto-reply for the first week of August.12 

3. The city is attempting to tack on this draft Initial Study for the Airport electronic billboards as an 
addendum to the Airport Master Plan EIR; this maneuver is irregular, and implies there is no 
significant impact to the environment relative to the Master Plan with the addition of these 2 
electronic billboards.13  

4. This means after the 30-day comment period, city staff likely plans to issue a Notice of 
Declaration and request final approval from the City Council without further assessment.14 

 
 
Irregular Process 
 
It was not made clear that the choice of an Initial Study as an addendum to an existing EIR under CEQA 
regulations presupposes the outcome of that study. "The purpose of an addendum is to make minor technical 
changes or additions to an adopted ND [Negative Declaration] or a certified EIR. An addendum can only be 
used if none of the conditions that would trigger a subsequent environmental impact report or negative 
declaration is present.”15 
 
To elaborate further, “When an EIR has been certified or a negative declaration adopted for a project, [as in 
this case] no subsequent EIR shall be prepared for that project unless the lead agency determines…The project 
will have one or more significant effects not discussed in the previous EIR or negative declaration…”16  
 

https://www.sanjoseca.gov/your-government/departments-offices/planning-building-code-enforcement/planning-division/proposed-projects/sign-ordinance-update-phase-ii
https://sanjose.legistar.com/LegislationDetail.aspx?ID=4802701&GUID=21C70A38-89D6-4266-83CB-A46BC8EFA2C8&Options=&Search=
https://www.sanjoseca.gov/your-government/departments-offices/planning-building-code-enforcement/planning-division/environmental-planning/environmental-review/active-eirs/us-101-airport-electronic-signs
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To reiterate, it appears the process of initiating an addendum to an approved EIR inherently 
presupposes that the proposal referenced in the addendum will have no greater environmental 
consequences than those identified for the entire project in the already approved EIR. 
 
Specifically, Initial Studies as an addendum to an existing EIR always conclude whatever is being 
reviewed will have environmental impacts no greater than what have been identified and dismissed or 
mitigated in the existing EIR. And that seems to be the case here. Questions about the environmental 
impacts of the digital billboards at the Airport that might have been honestly dealt with in the initial 
EIR would, by definition, be rationalized in the Initial Study Addendum.  
 
Lack of transparency 
 
As further evidence it was the intent of whomever approved of this process to avoid transparency. The 
Initial Study was announced not when it commenced, presumably in 2020, but late in July 2021. 
Furthermore, almost all of the 30-day comment period which started from the date of announcement 
will take place during a month when the public is in vacation mode and not attentive to policy 
disclosures to the extent they would be at any other time. Furthermore, the Planning Department 
disclosure of the comment period does not identify a contact to which public comments should be 
directed.17 Coincidence or intent? 
 
Worse yet, the implementation of Phase 1 on Airport property circumvents the normal competitive 
bidding process by awarding the contract for these two digital billboards to Clear Channel an existing 
Airport contractor. No RFP for the project was issued nor made available for public review and 
subsequent opportunities for informed public input prior to further consideration by relevant decision-
making bodies.  
 
Finally, we ask: which individual assumed the authority to change the City Council’s directive of taking 
down four static billboards for every digital billboard-permitted? We reference an article in the 
Mercury News that under the terms of this agreement, Clear Channel is required to take down only 
two static billboards for each digital which can be anywhere in the state rather than within San Jose as 
the City Council intended.18 Indeed the removal of existing blighted static billboards in San Jose has 
been a major argument for permitting the erection of digital billboards by the proponents of this 
scheme on the City Council.19 
 
 
 
The Big Picture 
 
For 35 years San Jose was protected from intrusive commercialism by a city-wide ban on new 
billboards on both public and private property. At the time the ban was enacted, Gary 
Schoennauer, San Jose Director of Planning said “the ban is an expression of a very strong 
commitment on the part of the City Council to beautify the City.”20 
 

https://www.mercurynews.com/2021/07/29/new-digital-billboards-are-coming-to-san-jose-freeways-whether-residents-like-it-or-not/
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The ban was adopted not only to prevent the proliferation of advertising blight but with knowledge 
that such prevention was conducive to economic growth and prosperity. And San Jose achieved that 
goal, ranking second out of hundreds of U.S. metro areas in terms of per capita gross domestic product 
without the economic contributions of the billboard industry.21  
 
That’s reality, while the arguments for digital billboards are not. There’s no significant money in it for 
the city and of all things, the City itself should not be getting into the billboard business. Digital 
billboards will not improve the local economy as the majority of digital billboard advertising is from 
large national consumer products and service companies not mom and pop retailers.22 And digital 
billboards will certainly not generate “urban vibrancy” which is an ill-defined and basically meaningless 
billboard industry talking point based on no data or evidence of any kind.23  
 
Potential revenue from digital billboards to the city is minimal compared to the administrative cost of 
turning the Planning Department into a billboard permit-processing bureaucracy, lower property 
values for residents near a digital billboard reducing the tax base, as well as the cost of billboard-
induced traffic accidents, and a range of environmental concerns including extensive energy 
consumption and greenhouse gas emissions. 24 
 
Most notably the billboard industry has already gone on record that if San Jose allows billboards on 
public property but not on private property, it will sue the city for restraint of trade and denial of due 
process.25 The ugly truth is that the billboard industry engages in litigation as a cost of doing business. 
San Jose is currently in a legal confrontation with property owners affiliated with a Utah-based outdoor 
advertising company, who the city alleges have blatantly erected and refused to take down three illegal 
digital billboards.26 Coincidence this is happening after a concerted effort by the billboard lobby to 
bring digital billboards to San Jose? 
 
And in an era when equity is paramount, we remind you that unlike the trucking industry, billboard 
companies pay no user tax to maintain the public right of way, without exposure to which their 
billboards have no value.27 And if that were not enough, consider that commercial billboards (unlike 
TV, radio and the Internet) have no off switch. By facilitating the arrival of digital billboards, you will be 
forcing fellow citizens to be a captive audience within their own city.  
 
One thing we know for sure. The residents of San Jose are not calling city officials demanding that 
digital billboards be put on landmark buildings and freeway-facing properties. The only interests 
making such demands upon our public officials are billboard companies and a few property owners. 
Billboard companies whose corporate headquarters are in other states, whose Bay Area offices are in 
other cities and, as far as we can tell, who employ no residents of San Jose.28 
 
As for the airport - we presume you are well aware of the role of the San Jose International 
Airport as our City’s most prominent gateway. Upon arrival, will visitors see an unobstructed 
view of the downtown skyline and the hills beyond or be greeted by two 1,000 square foot 
power hungry billboards hawking fast food and national brands?  Is this the image our 
purportedly progressive city with a Climate Smart Green Vision should be projecting? Is this the 
welcome to the Capital of Silicon Valley and the Valley of the Heart’s Delight that will 

https://drive.google.com/file/d/13Gc38pyZCd3EIlipC_GgeBuACElLaVKR/view?usp=sharing
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overwhelm and spoil our unique and distinctive character and turn us into Anyplace USA that 
you are willing to endorse?  
 
 
In Conclusion 
 
We believe that the issues we have identified and the questions we have raised should give you pause 
before “rubber stamping” this perversion of good governance that has come before the Commission 
for approval. We assert that under the circumstances you as a body have every right, and an 
obligation to the public, to ask for a pause regarding the implementation of large format billboards 
on Airport property, pending a thorough investigation of how this entire matter has been handled.  
 
We would be happy to meet with you and discuss this issue in greater detail.  
 
Respectfully, 
 
Jason Hemp, Les Levitt, & John Miller 
No Digital Billboards In San Jose - Steering Committee 
 
Sign our petition here 
Visit us on FaceBook here 
Email us: NoSJBillboards@gmail.com 
Follow us on Twitter @BillboardsNo 
Instagram: @nobillboardssj 

 

No Digital Billboards in SJ is working to inspire people who care about #SanJose to send the City 

Council the explicit message - No Digital Billboards! 
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Specifications

No Digital Billboards in San José

INTRODUCTION

Definition: Off-premise digital billboards advertise products and services not 
available at that location, and are not to be confused with signs (digital or not) 
identifying retailers, offices or event venues.

 NDBSJ is a coalition of over 800 individuals plus neighborhood associations 

and environmental and historic preservation organizations, all of whom 

oppose allowing digital billboards to change the historic character, 

architectural integrity & natural environment of San José.

1972  – San Jose banned new billboards on public property

1985  – Billboard ban expanded to private property citing economic and

beautification benefits.
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INTRODUCTION

(1985) “At that time the planning commission did a three year study and 
determined that an abundance of billboards is "visual blight." City officials 
said, reducing this kind of conspicuous advertising will improve the overall 
appearance of the city, and this in turn will encourage economic 
development."  – Mercury News article 1985

(1985)“Planning department officials say the ordinance is designed to 
encourage the revitalization of downtown and major thoroughfares.” –
Mercury News article 1985

(1985) "The ban is an expression of a very strong commitment on the part of 
the city council to beautify the city" – Gary Schoennauer Director of 
Planning History
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INTRODUCTION
 In past 5 years billboard industry has convinced the city that digital billboards 

means money for the city & will improve the local economy. Not much money 

when measuring the cost & no improvement in the local economy. We can 

provide details. In 2018 – City of San Jose repealed the billboard sign ban.

 Over 2,000 respondents to a Planning Department survey oppose digital  

billboards. Almost 93% oppose them on freeway facing property like the two 

being proposed on airport property.
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Airport Commission Put on the Spot

 The Airport Commission is faced with evaluating approval of two digital 

billboards on airport property about which we assume you have not been 

provided enough information to reach an informed decision. You have been 

deliberately kept in the dark by city officials who knew there would be airport 

properties eligible for digital billboards in 2019 but their suitability & impact were 

not reviewed in the 300 plus page EIR which paved the way for the Airport 

Master Plan and was released in 2020. 

 Why? Because billboard proponents didn’t want an EIR that included these two 

billboards for fear it may have raised questions they did not want to answer. 

Note there was no EIR on all 22 digital billboards allowed under Phase 1. So 

why instead an Initial Study Addendum to the existing Master Plan EIR? 

Because it was a white wash by definition. Initial Studies as an Addendum to an 

existing EIR never find any negative impacts greater than in the existing EIR. 

But you didn’t even know it was being conducted until it was completed and 

announced last week. How is your Commission kept in the dark for months 

about the development of an Addendum to the EIR?

5



Specifications

No Digital Billboards in San José

Airport Commission Put on the Spot

 This lack of transparency covered up the fact there was no competitive 

bidding process for proposals to erect digitals on these sites. No RFP was 

issued. Instead apparently an existing Airport vendor (Clear Channel) was 

simply selected to be awarded the contract for these two digitals. Does the 

public know the terms of the deal? No. Does the public know why competitive 

bidding was by-passed? No. Does the Airport Commission? 

 What authority decided not to include these billboards in the original EIR? 

Who spent an unidentified amount of money to conduct an Initial Study 

Addendum whitewash? Who suspended competitive bidding & also reduced 

(or interfered with) the requirement to take down 4 existing billboards?”

 The public does not know these answers and we would guess neither do you.
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What’s Happening Here?

 City staff are expecting the Airport Commission to rubber stamp the approval 

of the first new billboards on public property since 1972 and take the heat for 

doing so without being fully informed before endorsing this scheme. 

 Approval of these two billboards would put the City of San José into the 

billboard business and unleash a path for many more digital billboards that will 

remain standing for the better part of this century due to state cash 

compensation law for the removal of existing billboards
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What Should the Airport Commission Do ?

 We advise that you refuse to provide the city with another justification for bad 

public policy and refuse to approve these billboards.

 Specifically we ask that you refuse to approve the construction of 2 digital 

billboards on airport property without a thorough and comprehensive review of 

this entire process. The Commission should not make any decision until you 

know –

• why were these billboards not in the Master Plan EIR?

• why was an addendum completed instead?

• why was an RFP not issued as part of competitive bidding?

• why were the take down requirements changed?

• which agencies and individuals were responsible for those 

decisions?

• why the city should take the risk of opening the door to never 

ending litigation over billboards – like in Los Angles?

Thank you for the opportunity to present our view
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