
No Digital Billboards in San José

Contact: info@billboardsno.org
Twitter: @billboardsno
Instagram: nobillboardssj
Facebook: https://www.facebook.com/NoBillboardsSJ
Video: https://www.youtube.com/watch?v=dhWYWzj2bjc
Petition: https://scenic.salsalabs.org/sanjosebillboardsaugust2020/index.html

Presentation to the
San José Airport Commission
January 26th 2022
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History
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(1972)

(1985) “The planning commission did a three year study and determined that an 
abundance of billboards is "visual blight." City officials said, reducing this kind of 
conspicuous advertising will improve the overall appearance of the city, and this in 
turn will encourage economic development."  – Mercury News article 1985

(1985)“Planning department officials say the ordinance is designed to encourage the 
revitalization of downtown and major thoroughfares.” – Mercury News article 1985

(1985) "The ban is an expression of a very strong commitment on the part of the city 
council to beautify the city" – Gary Schoennauer Director of Planning”
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A Public Consensus Issue

3

 Over 2,000 respondents to a Planning Department survey oppose digital  
billboards. Almost 93% oppose them on freeway facing property. 80% oppose 
them on buildings in Downtown San Jose.
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Environment
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 Airport billboards would be giant symbols of disregard for the City’s Climate 
Smart & Carbon Neutral 2030 policies.

 Any project that increases power consumption for the sake of advertising 
needs a deep look.

 Last minute ideas to suddenly make 
electronic billboards environmentally 
friendly are unproven and should 
have been detailed a long time ago.

“Sent from beautiful San Jose, California”
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Revenue Reality

 SJC Special Allocations:  2021 $15.8M Year 1 Infrastructure Bill

2021 $1.6M Concessions Relief

2021 $55.5M Airport Rescue Grant 

2020 $65.6M CARES Act 

 Total Revenue 2020/2021: $132M

 Conclusion – Billboard Annual Revenue ($490K) would be a Drop in the Bucket 
(<0.3% of annual revenue). And that is only top line revenue.
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Litigation Risk
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 Clear Channel & Outfront seem ready to sue San Jose over differing 
interpretations of the 2007 agreement between the Airport and Clear Channel.

 If San Jose continues to pursue billboard projects exclusively on public property, 
it will face litigation on the grounds that the city cannot go into the billboard 
business while denying that opportunity to others on private property. 

 The City Council has a fiduciary responsibility to their stakeholders, the 
residents of San Jose, to heed warning signs in factoring the total cost-benefit 
to our community in pursuing digital billboards.

“I would gladly take the call of any OOH operator that wants to 
challenge a San Jose law that allows the City to have billboards on 
their land, but not grant the same rights to the citizens of San 
Jose. It’s a no-brainer!”     Law Office of Jennifer Sloane, Esq.
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Better Ideas  New RFP Concept
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Re-imagine this important Gateway to San Jose

The City created an ugly garage, then did the worst possible signage, and 
now they want to make it worse by putting gigantic digital billboards with 
advertising in front of it. Let’s re-imagine this gateway…

On-Premise Sign

 100% SJC &           
San Jose Content

 Compliant with 
existing sign code

 No risk of association
with advertising and 
unknown content
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Nothing New
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 Nothing presented today by Staff changes the fact that there was no 
competitive bidding

 Nothing presented today by Staff changes the myriad of reasons stacked up 
to oppose this project

 It is too late to talk about billboard swaps. The entire concept needs to be 
revisited as part of a review of Council Policy 6-4 because:

It is disingenuous to refer to (2) billboards. There are (2) sites each with (2) 1000 square foot screens (one 
facing north and the other facing south) = 4 billboards. This project should require 16 static billboards to be 
removed.

This is an example of how flawed Council Policy 6-4 is. Even the most basic definition of how to count billboards 
is not clear.

The original 4:1 take down concept is also flawed because it only stipulates a number – treating all sites equally 
and with the outdoor media company choosing which site would be designated. This would mean billboards 
from low impact locations would be removed first and others in most visible locations would remain.
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Why Would You Support This?
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How can the City ask for support for Clear Channel and ignore their poor 
record as a community partner? 
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What Should the Airport Commission Do ?

 Reject the Airport Billboard Plan – Again

 Request a new and different kind of RFP for a beautifying SJC Gateway 
facing HWY 101

 Highlight the need for the City Council to review Policy 6-4 and SJC contract 
processes

 Recommend that if the City Council has any doubt about where the public 
stands then put this issue on the ballot in 2022.

Thank you for the opportunity to present our view
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